3 Global Coalition on Aging Transamerica JOE (U GCR

Multigenerational Travel Can Boost Healthy Aging, Social Engagement, and
Economic Growth

New report from Global Coalition on Aging and Transamerica Institute showcases the opportunities,
trends, and benefits of multigenerational travel

NEW YORK and LOS ANGELES, July 30, 2026 — The Global Coalition on Aging (GCOA)and nonprofit
Transamerica Institute® today released Travel for Healthy Longevity: Health and Economic Benefits
of Multigenerational Travel, a report examining the rapid rise of silver tourism (age 55+) and
multigenerational travel as a powerful force for healthy aging, family connection, and economic
growth. Synthesizing a large body of academic and other third-party research, the report identifies
strategies for industry leaders, policymakers, and employers to unlock the full potential of this
expanding market.

“The rise of silver tourism and multigenerational travel is a reflection of how longevity is reshaping
family life, consumer behavior, and ultimately, the global economy,” said Michael Hodin, CEO of
GCOA."Governments and businesses that recognize this opportunity and design for it will be the
ones that thrive in our 21st century aging world.”

Key findings in the report include:

« Travel supports health. Tourism experiences have been associated with a 59% lower
relative risk of dementia, and travel has been linked to increased social conntectedness'.

« People of all ages can benefit from travel. When traveling, older adults gain cognitive
stimulation, middle-aged adults experience reduced stress, and younger travelers could
find relief from isolation, which is especially prevalent among Americans ages 20-
zgiii’iv’v’vi’vii’viii'

« Travel is becoming part of Baby Boomers’ legacy planning. Stewarding approximately $85
trillionin U.S. wealth, Baby Boomers are redefining what it means to leave a legacy, with

many choosing to invest in making memories through shared experiences, particularly
travel with younger generations™, * .

« The economic impact is substantial. In 2024, American travelers generated $2.9 trillion in
economic output from S1.3 trillion in direct spending®, with 57% of families reporting
having taken multigenerational trips in recent years or planning to do so*".

« Barriers to access remain. Affordability presents challenges to growth in
multigenerational travel, with a majority of household budgets concentrated on essentials
including housing, food, and healthcare, which leaves less discretionary spending for
leisure activities such as travel®".

“Travel is a personal investment in one’s health, well-being, family connection and quality of life—
and it can pay dividends across generations,” said Catherine Collinson, CEQ and President of
Transamerica Institute. “Realizing the full potential of multigenerational travel will require
coordinated action across industry, policy, and the workplace to help ensure that its benefits are
available to everyone across socioeconomic backgrounds and budgets.”

Travel for Healthy Longevity: Health and Economic Benefits of Multigenerational Travel builds on
Leveraging Travel as a Catalyst for Healthy Longevity (2025) and Journey to Healthy Aging: Planning
for Travel in Retirement (2013).



https://www.transamericainstitute.org/docs/research/aging-longevity/travel-for-healthy-longevity-benefits-of-multigenerational-travel-report-2026.pdf?sfvrsn=95e4b6cd_4
https://www.transamericainstitute.org/docs/research/aging-longevity/travel-for-healthy-longevity-benefits-of-multigenerational-travel-report-2026.pdf?sfvrsn=95e4b6cd_4
https://www.transamericainstitute.org/docs/research/aging-longevity/travel-for-healthy-longevity-benefits-of-multigenerational-travel-report-2026.pdf?sfvrsn=95e4b6cd_4
https://www.transamericainstitute.org/research/publications/details/leveraging-travel-catalyst-for-healthy-aging-expert-roundtable-report-2025
https://www.transamericainstitute.org/research/publications/details/journey-to-healthy-aging-planning-for-travel-in-retirement
https://www.transamericainstitute.org/research/publications/details/journey-to-healthy-aging-planning-for-travel-in-retirement
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For more information, please contact:
Melissa Gong Mitchell, Executive Director, Global Coalition on Aging

mmitchell@globalcoalitiononaging.com

Catherine Collinson, CEO and President, Transamerica Institute®

info@transamericainstitute.org

About Global Coalition on Aging

The Global Coalition on Aging aims to reshape how global leaders approach and prepare for the
21st century's profound shift in population aging. GCOA uniquely brings together global
corporations across industry sectors with common strategic interests in aging populations, a
comprehensive and systemic understanding of aging, and an optimistic view of its impact. Visit
globalcoalitiononaging.com.

About Transamerica Institute®

Transamerica Institute®is a nonprofit, private operating foundation dedicated to identifying,
researching, and educating the public about retirement security and the intersections of health
and financial well-being. Transamerica Center for Retirement Studies®, a division of Transamerica
Institute, conducts one of the largest and longest-running annual retirement surveys of its kind.
Visit www.transamericainstitute.org.
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